
 

 

 University of Groningen

Digital Margins
Salemink, Koen

IMPORTANT NOTE: You are advised to consult the publisher's version (publisher's PDF) if you wish to cite from
it. Please check the document version below.

Document Version
Publisher's PDF, also known as Version of record

Publication date:
2016

Link to publication in University of Groningen/UMCG research database

Citation for published version (APA):
Salemink, K. (2016). Digital Margins: How spatially and socially marginalized communities deal with digital
exclusion. [Thesis fully internal (DIV), University of Groningen]. Rijksuniversiteit Groningen.

Copyright
Other than for strictly personal use, it is not permitted to download or to forward/distribute the text or part of it without the consent of the
author(s) and/or copyright holder(s), unless the work is under an open content license (like Creative Commons).

The publication may also be distributed here under the terms of Article 25fa of the Dutch Copyright Act, indicated by the “Taverne” license.
More information can be found on the University of Groningen website: https://www.rug.nl/library/open-access/self-archiving-pure/taverne-
amendment.

Take-down policy
If you believe that this document breaches copyright please contact us providing details, and we will remove access to the work immediately
and investigate your claim.

Downloaded from the University of Groningen/UMCG research database (Pure): http://www.rug.nl/research/portal. For technical reasons the
number of authors shown on this cover page is limited to 10 maximum.

Download date: 26-05-2023

https://research.rug.nl/en/publications/d52b5bdd-9759-457a-8e82-6f83a74c0c72


Stellingen behorende bij het proefschrift 

 

Digital Margins 

How spatially and socially marginalized communities deal with digital exclusion 

 

Koen Salemink 

 

 

1. The Internet is not an ‘equalizer’ as it was once assumed (e.g. Friedman, 2005); instead, 

unequal access to the Internet shows that ‘offline’ geographies play a key role in the 

digital age (This thesis) 

2. Free market rationale excludes those who live in economically less profitable areas, 

leaving great economic potential unused on a global scale (This thesis) 

3. Market mechanisms entail the Matthew Effect, meaning that marginal communities are 

repeatedly forced into a position of ‘catching up’ in an increasingly digitalized society, 

and therefore they are structurally disadvantaged (This thesis) 

4. Citizens’ initiatives as the only measure to close the rural broadband gap will most 

probably not result in a fully connected countryside; communities which lack social, 

intellectual, and financial capital will then remain poorly connected (This thesis) 

5. In urban areas, citizens’ initiatives can be a luxury or a niche, but citizens’ initiatives in 

rural areas are often born out of necessity (This thesis)  

6. In areas with small pools of volunteers, such as rural areas, governments should be wary 

of overburdening and/or overruling these volunteers because if volunteer burnout occurs, 

this will usually affect multiple initiatives and action groups (This thesis) 

7. Technologically and financially advanced knowledge frames do not easily suit the 

knowledge frame of citizens’ initiatives. This mismatch frustrates the initiatives’ progress 

and can even stall the initiative altogether (This thesis) 

8. Digital inclusion is not a panacea for social exclusion (This thesis) 

9. If Gypsy-Travelers are expected to contribute to ‘the settled society’, then governments 

should place the Gypsy-Travelers’ values and assets at the heart of community 

development projects so that Gypsy-Travelers can develop on their own terms and for 

their own benefits (This thesis) 

10. Football club WKE (Woonwagen Kamp Emmen) was important for the Travelers’ self-

esteem and their integration, but the fall of WKE showed that, in order for a Travelers 

club to survive and integrate further, they have to learn how to get away with malpractice 

as ‘settled society’ football clubs do (This thesis) 

11. The decay of FC Twente shows that the club is in need of a motto, and I suggest the 

following: “Ie möt wat wean veur da’j wat kunt liek’n” 


