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Stellingen 

 

Behorende bij het proefschrift 

 

Income Distribution across Ethnic Groups in Malaysia: Applying Social Accounting 

Matrices 

 

van M. Yusof Saari 

 
 

1. Inequality in the distribution of functional income over the various factors of production 

is the major cause for the overall income inequality in Malaysia. Failing to recognize the 

dualistic structures of factor markets (and the labor market in particular) may easily lead 

to misguided policies. (This thesis).  

 

2. The construction of non-monetary satellite accounts (with detailed information on 

population size and employment) that link consistently to the monetary flows in a social 

accounting matrix (SAM), is essential for the analysis of income inequality with a SAM-

based model. (This thesis). 

 

3. Expansion of exports and changes in the compensation of labor and capital inputs have 

been the main determinants of the income changes in Malaysia. These two determinants 

not only affected income differently across geographical locations, across skills and 

across ethnic groups, but also worked in opposite directions. (This thesis). 

 

4. The effects of growth stimuli on poverty reduction differ across sectors that are targeted. 

The sectoral composition of output growth, of value added to output ratios, and of labor 

income to value added ratios are the main factors that explain these heterogeneous 

sectoral effects. (This thesis). 

 

5. There is a conflict between the objectives of achieving a large poverty reduction and 

fostering rapid economic growth. Stimulating “pro-growth” sectors is usually associated 

with lower backward effects on poverty reduction while stimulating sectors to maximize 

poverty-alleviation generates lower growth spillover effects. (This thesis). 

 

6. The effects of deregulation of petroleum prices on income distribution are unfavorable 

from an equity perspective. The distributional effects of deregulation of petroleum prices 

are regressive, i.e. lower-income households experience a larger income loss than higher-

income households. (This thesis). 

 

7. It is common for managers and professional workers in Malaysian public sectors to 

superficially judge people on the basis of their physical appearance rather than on the 

basis of the quality of their work. 

 



8. Given the rapidly increased competition in research today, social scientists need to seek 

for a way to achieve and keep their position in the academic “market”. Marketing and 

branding strategies are the two most important factors that determine success or failure in 

an academic career. 


