university of faculty c_)f economics customer insights center
groningen and business 5




gr onin gen en bedrijfskunde

rij ksuniversitei]/ faculteit economie

"#E % &

(& ) * %& %

$* )(+$ & (8
&)+ T &S* (, -#
& & & *($#¢

+
& $*" &




¢ 75 university of faculty c_)f economics customer insights center
A groningen and business 5

(&

& &%




groningen

u SitY Of faculty of economics customer insights center k
/ and business / -

#

e ‘ | -




faculty of economics customer insights
and business /

Y i




lll‘liVGI"SitY of faculty of economics customer insights ¢
gr onin gen and business /

9

r
et

"
u
a)

6 '"* >% *0% :>0<A,
' & <8 ? '

n ‘
/
i
!




university Of faculty of economics customer insights center L
- - d busi
/ groningen / and business /

Choc * *S07+ +3 (+

/& %& "k >0p *0$ '$ % B&
& 8&=' &'8* ((&

8
0 =5 0% 0# 2 0%
3&= " -° ‘& "+
6 AW Pt +3 8" B (

P /o 1" *1 20 . 345 |



(N
&728 % '?& 'D

6 7+*7&*(% & (+. 0p * >0p *
0% 3 ?*$%$ 3% )
+ 1 >I|% 7
&l* +§L&l&* &$ |’& < &l*
B %$ & B %$ & B %$ & B %$ &
T % >% *O$
6 3 '&* 78%, & ,$$ $7 + $* ("% 5% *0$)%&

* o+ (&8 '&'8* % % & +

(7 . 819 0 1



4, $+ '& % 7 &

6 3&(*&$ S %S & % &

$C& " '* % & '
& $7'" 7 ("7 )

E & S 4T &' * &
&'* & "% % (' ( * %
& ST T (*-'& S+

& ', $,&'*& ; $
&'* #'<& * * (& *($ ' 3%
& COS(%&'T$,

* + &' * <

9

&"* +%

B% $
7(($"&"* +$
&' (&' * ?2°



o OO OO O o OO O O

o OO OO O O

" $&

" $

n$*#

>ll %

+)

%'$1'7 B% +)
% & + &' * )
B&+& *';& <)

3+ + &)
3+ % &' *)
3% +$"% ()
3% %$"% ()
+$x ( $7T&T& *(9)
$ '&'&* *)
$'° B$"& )
F& (( $ % ' %)
F& C +'* ;C<)

- k%

(

*

*

/

&

m

% & F&9
$'7
$'7
ll$l 7
l$l7
+ G&' * <
0% G&'*F<
o+ 0?2& <
o+ 0?7& <
s, <
s, <
B? % 0O<
20 H4<
0 G +'* <
0!






