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figure 1: The paradigm shift in 
economic geography (1900-2000)
paradigm / focus

commercial facts about production and trade
deterministic dominance of natural/environmental infl.
spatial variation study of spatial variations and relations
spatial analysis analytical and explanative; statistical meth; 

factor approach
spatial restructuring about work, poverty and power
spatial systems systematic relationship in larger contexts; 

macro-oriented
behavioral knowledge and motives of individual actors; 

micro-oriented
geogr.of enterprise spatial behaviour of large companies
institutional innovation, learning and embeddedness
evolutionary path dependence
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figure 2 Changing location tendencies
DOMINANT LOCATION FACTORS
1900/1950/2000

 100 years ago: from :                                          
- transport costs economic                                     
- labour costs and technical

 in the nineteen fities:                                                      
- agglomeration factors

 anno 2000:                                                                   
- knowledge and technology                                   
- living climate                                                               
- environmental issues to : 
- government rules social and                        
- image & representation economic
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culture and entrepreneurship
in the Netherlands

model: 1 2 3
dependent: new ent. / p.firms new ent. / lab.m. p.firms / lab.m.

expl.var. SC sig. SC sig. SC sig.

COLR -0.417 0.003 -0.391 0.010 (excluded) 0.969

INEQ -0.409 0.004 (excluded) 0.574 0.348 0.027
MASR (excluded) 0.336 (excluded) 0.912 (excluded) 0.853

ANCO (excluded) 0.982 (excluded) 0.669 (excluded) 0.442
GRP (excluded) 0.859 (excluded) 0.824 (excluded) 0.823

% low inc. (excluded) 0.561 -0.372 0.014 -0.438 0.006

R2 0.342 0.252 0.511
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